Exhibit Entitlement Guidelines:

Question:
Do any of the BCMA members have any guidelines that may assist in allocating space in the exhibits? We are a developing interpretive centre and entering our next phase of fundraising. I have sponsors who are providing a significant donation who should be entitled to a certain portion or branding space. There are others who want to donate small amounts of money, but wish to donate large in-kind mechanical items, which would take too much space. We have our sponsorship categories defined where some of the interior entitlements are named, however, we are in the process of developing a collection policy that would enable the Society to point to something as a reference. I would like to see what others have in place to assist in this process.

Beth Dennahower, Elk Valley Coal Discovery Centre, March 06, 2006.
Responses:

1. Make sure you make the branding for a specific period of time like 3 – 5 years, not forever. 

Lee Boyko, Museum Consultant, March 06, 2006.

2. You know its one of those areas that we've struggled with here at Exploration Place. Generally on naming spaces we have a "shelf life" with an annual commitment.  Usually 3 years, although I have done as long as 6 years in some cases.  Then in the final year, you can go back to your sponsor and seek a re-commitment. 

On the allocation of space, I'd say go to your collections policy first. I have turned away some donations because they are simply too large for our gallery space and/or referred those donations to other more appropriate institutions. Having said that, I've never turned down a culturally significant donation, even if it IS too large for us. I just work around it at that point. We have recently redesigned our Ted Williams History Hall to encompass a recently donated, huge billiards table that is very significant to the story of Prince George. Sometimes, your largest items, when carefully collected, can inform your gallery matrices and floor plan to the benefit of your galleries.

You mentioned donors wanting to donate large mechanical items. In our centre we have "plaqued" items like that rather than give the donor any additional branding space. 

Our philosophy has been to give our donors lots of recognition in our newsletters and at donor/volunteer functions and to match donors with their naming areas to avoid having a gallery that is overrun with logos. For example, we have ongoing sponsorships for the Via Virtual Voyages Theatre and the Total Pet Critter Kitchen. They are logo'ed right in the galleries, but BC Hydro donated a one-time cash amount to purchase a plasma ball and only have a small plaque on the ball itself.

Tracy Calogheros, The Exploration Place, March 07, 2006.
